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This volume is the product of a Festschrift conference held in 2001 to honor William J. McGuire. McGuire has been one of the more influential social psychologists of the last 50 years. His work has had an important impact on not only many specific content areas of social psychology (e.g., attitude change, social cognition processes, self-concept, language, stereotyping, and political psychology), but also metatheory in social psychological scienceâ€”the enterprise of how researchers go about social psychology. In testimony of McGuire's place in the pantheon of renowned social psychologists are 22 chapters written by some of the more distinguished social psychologists of our time. An overarching theme of these chapters centers on McGuire's metatheoretical concept of perspectivism. Essentially, perspectivism assumes that all knowledge is contextualized or situated. In other words, it is knowledge from some perspective. Its truth value depends on the perspective or situation in which it is applied. A set of relationships among psychological variables may be â€œtrueâ€� under some circumstances and â€œfalseâ€� under others. The task of the researcher then is to construct and test multiple hypotheses examining not only the relationships among psychological variables, but also the limitations of those relationships. To the experienced experimental researcher, this often amounts to the process of examining variables that interact to reduce, eliminate, or reverse an established main effect. One can consider this notion a metatheoretical concept or a methodological tool. Included at the end of this volume are some interesting and useful worksheets that McGuire developed for teaching students how to adopt perspectivism when considering psychological research hypotheses. McGuire's perspectivism notion encourages our consideration of both the yin and the yang in advancing social psychological scienceâ€”in formulating hypotheses about the relationships among psychological variables, one also should consider and examine circumstances under which our hypothesized relationships do not apply. 
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This volume is likely to be of primary interest to social psychologists. Many of the chapters here represent cutting-edge social psychology taken from the pages of contemporary journal articles. The volume may also hold appeal for those interested in the modern history of social psychological science. Finally, the volume is an excellent resource for those who teach research courses in social psychology and related areas. Like all edited volumes I have read or edited myself, this one has some chapters that are more interesting than others. From my perspective, the chapters that stuck more closely to a theme of illustrating how perspectivism informed a program of research tended to be the more interesting chapters. In the remainder of my review I will recount some of what I consider the highlights among the 22 chapters. 

[image: image4.png]


Perhaps McGuire's best-known contributions in social psychology are in the domain of attitudes. His classic studies on inoculation and resistance to persuasion are discussed in virtually every basic social psychology textbook (McGuire, 1964). It seems fitting then that the chapter by Petty, Tormala, and Rucker should discuss how a theory of moderated mediationâ€”the elaboration likelihood model (ELM)â€”is applied to the study of attitude strength and resistance to persuasion. The ELM (Petty & Cacioppo, 1986) represented from its inception a model built on analyses of the circumstances under which persuasion does or does not take place. The series of studies outlined by Petty and his colleagues in their chapter beautifully illustrates the application of perspectivism. The impact of succumbing to or resisting a persuasive message is related to people's metacognitions about how they have responded to the message. If they perceive that they have easily succumbed to a persuasive message, they may have little confidence in their newly formed attitude. If they perceive that they tried to resist but still succumbed, then the new attitude may be held with more confidence. If they perceive that they have successfully resisted a relatively weak persuasion attempt, then their old attitude may be retained but with little added confidence. On the other hand, if they perceive that they successfully resisted strong persuasion attempts, then the confidence with which they hold their old attitude may be bolstered. With a nimble application of perspectivism, Petty and his colleagues pick apart the yin and yang of succumbing to and resisting persuasion. 
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Perspectivism assumes that every sound research proposition may be only occasionally true and that the task of psychological social scientists is to discover those boundary conditions. When is the proposition also false? Banaji's chapter describes a research program examining the relationships between implicit and explicit attitudes. This program began with the assumption that implicit and explicit attitudes may be largely unrelated. This asynchrony was thought to owe in part to the different modes of elicitation for implicit and explicit attitudes. Implicit attitudes can be assessed using various social-cognitive techniques such as the Implicit Associations Test (Greenwald, McGhee, & Schwartz, 1998) in which the participant's task performance provides an attitude index. Explicit attitudes, on the other hand, can be assessed by the age-old method of self-reportâ€”how do you feel about X on a scale of 1â€“10? Whereas implicit attitudes are often reflected by participants' automatic reactions to attitude objects, explicit attitudes are reflected in participants' controlled responses to inquiries about their attitudes. As this research developed, Banaji and her colleagues began to notice instances where implicit and explicit attitudes were, in fact, strongly related. For example, measures of implicit and explicit attitudes toward the 2000 U.S. presidential candidates collected in a Web-based study were highly correlated (Nosek, Banaji, & Greenwald, 2002). Such findings led to the exploration of conditions under which their beginning hypothesis of asynchrony was false. So, one now knows that implicit and explicit measures of attitudes are more likely to coincide when there is little social demand associated with the attitude object and when there is more elaboration of thought associated with the attitude object. Sometimes, hindsight reveals the yin and the yang. 
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Some of the chapters veer from the perspectivism theme and make contact with other research or theoretical ideas from the vast legacy of McGuire's contributions to social psychology. Cacioppo's chapter on asymmetries in affect-laden information processing is one example. McGuire and McGuire (1992) demonstrated an affirmation bias in thought. People find it easier to think about what something is than what it is not. People also manifest what the McGuires call an affective negativity bias when coping with events from the external environment and an affective positivity bias when concerned with hedonic gratification. What follows in the Cacioppo chapter is a discussion of approach-avoidance processes from a social cognition and a social neuroscience perspective. Research from these fields indicates that people manifest a positive onset bias in initial encountersâ€”manifested in an initial, relatively weak tendency for approach behavior to novel or neutral stimuli. This may result in an adaptive tendency to want to explore new objects, stimuli, and contexts. People also manifest a negativity bias, responding more strongly to negative than to positive stimuli. Cacioppo traces out the neurologic mechanisms involved in this familiar approach-avoidance tendency, drawing heavily from his own vast research program. 
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Perspectivism implies a critical stance concerning accepted social scientific knowledge. So, that is your theory? Oh yeah. Well what about the opposite? Thus, perspectivism evokes a sort of an intellectual cantankerousness. In Hardin's chapter, he admits that as a Yale University graduate student under the guidance of the illustrious McGuire, he initially viewed perspectivism â€œas a clever variation of nihilism.â€� Later he began to think of perspectivism as the notion that our theories are not metaphysical constants but socially created, provisional tools that scientists use to understand a dynamic world. The creation of these tools is likely to involve a great deal of intellectual sparring. Sometimes this sparring seems like shadow boxing (a theorist fighting with himself or herself). Other times, various opponents join in the brawl. In the contribution of a former Yale undergraduate who received an â€œAâ€� from Professor McGuire, Greenwald's chapter seems to embody this spirit of intellectual fisticuffs as well as any. Greenwald contends that most of the intellectual sparring that takes place among competing theories in social psychology is illusory (this seems an intentionally contentious position). The theoretical debates in the psychological literature turn out to be more about â€œthe meaning of the words rather than the nature of the relationships among observable empirical phenomenaâ€� (pp. 280â€“281). The reasons for this sad state of affairs, according to Greenwald, lie in the inherent ego involvement of researchers in their own theories and in the fact that psychological theories concern unobservable mental entities. So, one seldom tries to conduct research that could actually disconfirm their own prized theoretical models. When researchers write accounts of their research, they selectively emphasize the supportive over the nonsupportive findings. When our adversaries conduct research that challenges our theories, linguistic gymnastics can usually serve to save face and retain our favored theory. Because mental entities are unobservable in any direct sense, multiple theories can account for the same set of indirect observations. Among Greenwald's suggestions for dealing with these problems, one sees the practical McGuire-inspired advice of conducting research in which one simultaneously entertains multiple working hypotheses and the enlisting of other researchers who happen to be one's theoretical antagonists as one's collaborators. The latter seems like sound advice, which is easier said than done. 
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There are many other fascinating chapters in this edited volume. Jost discusses the development of the system justification theory wherein both advantaged and disadvantaged people are motivated to psychologically rationalize the status quo. In a perspectivism tradition, he analyzes variables that interact with these tendencies and the possibility of nonmonotonic interactions. In another chapter, Sears presents an overview of his extensive research program on symbolic politics. Sears scrutinizes these significant contributions to social psychology using McGuire's seven koan (pithy words of wisdom modeled after Zen riddles) about progress in social psychology (McGuire, 1973). Iyengar presents a very cogent and timely chapter on the role of mass media in engineering political consent. There are many other worthwhile chapters in this volume. Space does not permit their enumeration. 
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One of the interesting aspects of William McGuire's inspiring intellectual career is something that may be surprising to some: his relationship to his wife Claire. This volume is dedicated to Claire. This was no simple honorary dedication. Several of the authors mention the close intellectual partnership of the McGuires as a pillar in the McGuire legacy. Since the 1970s, Claire has often appeared as a coauthor on Bill's publications. I once had the good fortune to meet the McGuires at a conference held at the Castle Rauscholzhausen near Giessen, Germany, in the late 1980s. I found Claire McGuire just as intellectually engaging as Bill. I was also impressed with how the McGuires thought and spoke symbioticallyâ€”like two gifted dancers moving as one. I am reminded of an old quip about Fred Astaire and Ginger Rogersâ€”one should always remember that although Fred was a great dancer, Ginger did everything Fred did while dancing backward. My understanding of the concept of yin and yang is that they represent opposing forces that complement each other. Together they are a whole. 
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